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Customers at a pick-your-own strawberry 
operation. Directional signs for the pickers. 
Picking raspberries. Having the public on 
your farm property is the single thing that 
complicates agritourism. 

In our winter issue we took a little deeper look at what the rising agri-
tourism industry is, what it looks like, how the term is defined and why 
that matters. In Part 2 of this series, we examine what worries farmers 

most when it comes to safety and liability issues they face when they 
open their farms up to connect directly with consumers and offer on 
the farm access to their products and experiences.  
 Lisa Chase, UVM Extension Professor, Natural Resources Specialist, and 
Director of the Vermont Tourism Research Center, fields some pretty 
common concerns when she talks with farmers. One of the first things 
they wonder is, “Should I even do it?” Her answer is honest. 
 “It’s not for everyone,” she says. “It’s not for all farms.” She explains 
that it is a lifestyle decision to open a farming practice up to more direct 
interaction with people. Beyond that, Chase shares that people wonder 
about what type of agritourism makes most sense for their farm. After 
they have decided on what kind of agritourism to focus on, they won-
der about marketing and money: how much they should charge and if 
they will be able to make money. But by far the biggest question Chase 
fields and one of the main reasons farmers don’t open to visitors is the 
issue of liability. 
 “They are concerned someone’s going to have an accident, sue, 
and they’re just not sure what they need to do to make sure their farm is 
safe,” Chase says simply. Her advice? Talk to your insurance agent.
 There are several reasons why people diversify their farm businesses to 
include agritourism but mostly it’s because farmers want to make their 
farm work financially and they want to educate consumers about their 
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Nationwide Insurance agent Mary Cobb cautions farmers about "attractive nuisances" like a tractor with the keys in it. Signage at a Vermont Breakfast on 
the Farm event at the Vander Wey Farm. With over 800 people attending, signs warned parents to be responsible for children at all times. 
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products, their process, and why agriculture is important. The single thing that 
complicates agritourism is having the public on the farm property.
 “Agritourism revolves around people not being familiar with agriculture,” 
says Nationwide Insurance Agent Stuart Farnham of the Frazer Insurance 
Group. People don’t grow up on farms anymore, he points out. As such, they 
don’t see the farm the same way a farmer sees the farm. 
 “It’s not their fault. That’s why they are there,” says Farnham. Because it can 
be hard for farmers to see the inherent risks of farm life, it’s helpful to have 
someone give their property a fresh look.
 But that is only one of the things that makes it complicated. Mary Cobb, 
Nationwide Farm Agent with the Jaimes L. Fewer Agency, explains that farm 
insurance policy is not once size fits all. 
 “It must be tailored to the business you are doing and agritourism is so 
diverse,” she says. It is necessary to examine where the possible exposures or 
financial risk transfers are. “For example, the exposures are different from a 
bed and breakfast compared to a corn maze.”
 Farnham says there are important farm characteristics that come into play 
like size and type of farm. “It’s very different if you have animals vs. no animals, 
selling food in a specific spot, if your farm is spread out over several acres,” 
Farnham explains. Farmers need to consider risk management when they 
examine things like parking, fencing, walk ways, security, and attractive nui-
sances.
 Cobb defines “attractive nuisances” as something that people are drawn to 
but might not understand the potential risk, like a tractor with the keys in it, a 
ladder on a grain bin, silos, manure pits, watering sources, or animals. 
 “You need to make sure you are protecting the people that come to the 
property,” she says. 
 Both agents counsel farmers to begin by thinking about clear communica-
tion on their farm. This extends from signage that indicates farm and behavior 
rules and expectations, boundaries, where to walk, where not to walk, where 
the bathroom is, and where to park. Posting the emergency action plan is also 
important for every farm. 
 “Open communication is huge,” says Cobb.

 “Label everything,” echoes Farnham. 
“People not familiar with a farm have no 
idea what to do or why to do it.” Farn-
ham acknowledges that people don’t 
always like rules but offers that farmers 
can make them fun by employing a little 
more whimsy, targeting kids, or a certain 
level of education. Paying careful atten-
tion to the property and grounds is an-
other recommendation from the agents. 
 “When you are having the public on 
your property, it’s important to keep 
things really organized so people don’t 
find those attractive nuisances and get 
hurt,” explains Farnham. 

Nationwide Insurance agent Stuart Farnham advises 
farmers to label everything. 



 And that extends to being mindful 
of what farmers are selling, Farnham 
notes. That might mean anticipating 
helping people carry heavy items 
like pumpkins or helping them use 
a saw to cut down Christmas trees. 
Handwashing stations to protect 
both visitors and the animals is an-
other important consideration, as is 
wagon ride safety and managing 
open houses.
 “It’s a matter of educating people 
on what’s right,” Farnham says.
 Another major aspect of agritour-
ism businesses that requires serious 
management is food safety for farms 
dealing with an edible product. The 
FDA’s Food Safety Modernization Act 
(FSMA) regulations focus on prevent-
ing foodborne illnesses instead of 
simply responding to them. 
 “It’s about developing a system 
to make sure that throughout the 
entire process of harvest, washing, 
prep, processing, serving- any steps 
along the way- you are following 
best practices to keep the food 
free from containments and safe for 
consumption,” explains Chase. FSMA 
applies to many types of agritourism 
businesses from selling farm products 
at farm stands, offering meals on the 
farm, festivals, to sugarhouse open 
houses and more. With FSMA, Chase 

cautions, there’s an increasingly long 
checklist and it varies according to 
different farms. This fall, UVM Exten-
sion is offering a workshop at Thet-
ford’s Cedar Creek Farm on August 
9th that will feature Extension food 
safety specialists, people from the 
Vermont Department of Health, the 
Cedar Circle farmers and others who 
can help farmers understand best 
practices for food safety in agritour-
ism as well as how to navigate FSMA 
and the new regulations.  
 Other help Extension provides is 
helping farmers put together an 
agritourism safety plan. After a walk-
through of a farm property, ideally 
with an insurance agent, Chase will 
put together a safety plan that ad-
dresses the parts of the farm that are 
open to visitors. This USDA program, 
funded by the Northeast Extension 
Risk Management education grant 
helps farmers see their farm through 
the eyes of a visitor in order to high-
light possible areas of risk. Chase can 
also bring along a food safety regu-
lation expert to the site visit if farmers 
need that specific assistance.
 “A lot of farms are going to come 
under FSMA because it is just begin-
ning to be implemented,” Chase 
says. “This is new territory. Farmers 
are trying to figure it out. Agency of 

Ag and Extension are trying to help 
farmers navigate this territory.”
 Beyond the resources UVM Exten-
sion offers, the biggest resource are 
the farm insurance agents themselves. 
Tourism, Cobb says, is not covered 
in typical farm owner’s policy. The 
main thing, she says, are the unique 
exposures agritourism presents and to 
look at them from a risk management 
standpoint. 
 “Transfer the risk that would be on 
the farm to the insurance policy,” 
Cobb advises. “Especially if it’s a new 
business venture. Because if you have 
a policy and you’re not covered cor-
rectly, it’s not going to provide you 
the coverage when you need it the 
most.” Doing things properly extends 
to more than just individual farms as 
well. 
 “Farmers are trying to promote their 
product, their image, whatever it is 
they’re selling,” says Farnham. “A lot 
[of farmers] understand they are re-
sponsible for more than just what they 
are selling. What they sell projects on 
the industry in its entirety.”■

A concert at a winery has to consider parking and the number of people. 

Food safety is another major aspect of agritourism 
and requires serious management when dealing 
with edible products. 


